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Highlights of the 2015 Cumulative Supplement 
Commercial legislation and intellectual property principles are experienc-
ing dramatic adjustment as a result of technological, social, and legisla-
tive innovation. The Commercial Law of Intellectual Property provides 
comprehensive, in-depth analysis of the intersection of commercial law 
and intellectual property rights. 
Now the 2015 Cumulative Supplement brings you the latest develop-
ments on a number of critical topics, including: 
• New sections on "definiteness," clarifying the definiteness require-
ment of Section 112(b); and on patent malpractice case jurisdiction, 
discussing the Gunn v. Minton case, where the Supreme Court 
drastically cut back on the federal court's ability to hear patent 
malpractice cases. See §§ 2.2.8 and 2.7.3. 
• New section entitled "Abandonment of Right to Sue," discussing the 
Supreme Court's ruling that "voluntary cessation" of trademark 
enforcement destroys jurisdiction. See § 6.9.5. 
• Supreme Court decision analyzing the Section 106( 4) right to perform 
a copyrighted work publicly and Section 101 right to transmit a 
copyrighted work to the public. See § 4.2.2. 
• Supreme Court case reviewing the parameters of 17 U. S. C. § 602 and 
interpreting the language "lawfully made under this title" in Section 
109 of the Copyright Act. See § 4.8. llNIVEHSITY OF RIGHl\llON!l 
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• A federal district court case analyzing whether the limitation of 
liability clause excluding consequential damages, contained in a 
contract for the purchase of software, failed of its essential purpose 
and whether the clause was unconscionable. See § 19.4. 
• Federal district court cases describing the meaning of "merchant" 
under N.Y.U.C.C. § 2-201 and dealing with "course of dealing" with 
respect to conduct of the parties in other transactions. See §§ 11.2 and 
11.2.2.3. 
• Review of whether U.C.C. § 2-609 allows a party to request adequate 
assurance when "reasonable grounds for insecurity arise with respect 
to the performance." See § 16.2.1. 
• Discussion of the role of commercial standards in determining whether 
one meets the requirements of a "buyer in the ordinary course." See 
§ 15.3. 
• Examination of whether a seller who resells the goods in good faith 
and in a commercially reasonable manner can nevertheless opt for 
market price damages when it will lead to a higher damage award. See 
§ 18.2.3. 
• A California appellate court decision examining how far the warranty 
against a rightful claim of infringement extends. See § 13.2.2. 
The Table of Cases and Table of Statutes have been updated for this 
supplement. 
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For questions concerning this shipment, billing, or other customer service 
matters, call our Customer Service Department at 1-800-234-1660. 
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This publication is designed to provide accurate and authoritative information in regard to the subject 
matter covered. It is sold with the understanding that the publisher and the author(s) are not engaged 
in rendering legal, accounting, or other professional services. If legal advice or other professional 
assistance is required, the services of a competent professional should be sought. 
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About Wolters Kluwer Law & Business 
Wolters Kluwer Law & Business is a leading global provider of intelligent 
information and digital solutions for legal and business professionals in key specialty 
areas, and respected educational resources for professors and law students. Wolters 
Kluwer Law & Business connects legal and business professionals as well as those 
in the education market with timely, specialized authoritative content and information-
enabled solutions to support success through productivity, accuracy and mobility. 
Serving customers worldwide, Wolters Kluwer Law & Business products include 
those under the Aspen Publishers, CCH, Kluwer Law International, Loislaw, 
ftwilliam.com and MediRegs family of products. 
CCH products have been a trusted resource since 1913, and are highly regarded 
resources for legal, securities, antitrust and trade regulation, government contracting, 
banking, pension, payroll, employment and labor, and healthcare reimbursement and 
compliance professionals. 
Aspen Publishers products provide essential information to attorneys, business 
professionals and law students. Written by preeminent authorities, the product line of-
fers analytical and practical information in a range of specialty practice areas from 
securities law and intellectual property to mergers and acquisitions and pension/ 
benefits. Aspen's trusted legal-education resources provide professors and students 
with high-quality, up-to-date and effective resources for successful instruction and 
study in all areas of the law. 
Klu\ver Law International products provide the global business community with 
reliable international legal information in English. Legal practitioners, corporate 
counsel and business executives around the world rely on Kluwer Law journals, 
looseleafs, books, and electronic products for comprehensive information in many 
areas of international legal practice. 
Loislaw is a comprehensive online legal research product providing legal content to 
law firm practitioners of various spe~ializations. Loislaw provides attorneys with the 
ability to quickly and efficiently find the necessary legal information they need, when 
and where they need it, by facilitating access to primary law as well as state-specific 
law, records, forms and treatises. 
ftwilliam.com offers employee benefits professionals the highest quality plan 
documents (retirement, welfare and non-qualified) and government forms (5500/ 
PBGC, 1099 and IRS) software at highly competitive prices. 
MediRegs products provide integrated health care compliance content and software 
solutions for professionals in healthcare, higher education and life sciences, including 
professionals in accounting, law and consulting. 
Wolters Kluwer Law & Business, a division of Wolters Kluwer, is headquartered in 
New York. Wolters Kluwer is a market-leading global information services company 
focused on professionals. 
WOLTERS KLUWER SUPPLEMENT NOTICE 
This product is updated on a periodic basis with supplements and/or new editions to 
reflect important changes in the subject matter. 
If you would like information about enrolling this product in the update service, or 
wish to receive updates billed separately with a 30-day examination review, please 
contact our Customer Service Department at 1-800-234-1660 or email us at: 
customer.service@woltersklu)ver.con1. You can also contact us at: 
Wolters Kluwer 
Distribution Center 
7201 McKinney Circle 
Frederick, MD 21704 
Important Contact Information 
To order any title, go to www.wklawbusiness.co1n or call 1-800-638-
8437. 
To reinstate your manual update service, call l-800-638-8437. 
To contact Customer Service, e-mail custonier.service@wolterskluwer 
.com, call 1-800-234-1660, fax 1-800-901-9075, or mail correspondence 
to: Order Department-Wolters Kluwer, PO Box 990, Frederick, MD 
21705. 
To review your account history or pay an invoice online, visit 
www.aspenpublishers.com/payinvoices. 
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